
Facilitating functions : Packaging

Branding, Grading, Quality 

control and Labeling (AGMARK)



Packaging is the first function performed in the marketing of

agricultural commodities. It is required for nearly all farm

products at every stage of the marketing process. The type

of the container used in the packing of commodities varies

with the type of the commodity as well as with the stage of

marketing. For example, gunny bags are used for cereals,

pulses and oilseeds when they are taken from the farm to

the market.

Meaning of Packing and Packaging: Packing means, the

wrapping and crating of goods before they are transported.

Goods have to be packed either to preserve them or for delivery

to buyers. Packaging is a part of packing, which means placing

the goods in small packages like bags, boxes, bottles or parcels

for sale to the ultimate consumers.



Advantages of Packing and Packaging: Packaging is a 

very useful function in the marketing process of agricultural 
commodities. The main advantages of packing and packaging are:

1. It protects the goods against breakage, spoilage, leakage or

pilferage during their movement from the production to the
consumption point.

2. The packaging of some commodities involves compression,
which reduces the bulk like cotton, jute and wool.

3. It facilitates the handling of the commodity, specially such fruits
as apples, mangoes, etc., during storage and transportation.

4. It helps in quality-identification, product differentiation, branding
and advertisement of the product, e.g., Hima peas and Amul
butter.

5. Packaging helps in reducing marketing costs by reducing 
handling and retailing costs.

6. It helps in checking adulteration.

7. Packaging ensures cleanliness of the product.



❖ Standardization means the determination of the standards to be

established for different commodities.

❖ Pyle has defined standardization as the determination of the

basic limits on grades or the establishment of model processes

and methods of producing, handling and selling goods and

services.

❖ Standards are established on the basis of certain characteristics-

such as weight, size, colour, appearance, texture, moisture

content, staple length, amount of foreign matter, ripeness,

sweetness, taste, chemical content,etc. These characteristics, on

the basis of which products are standardized, are termed grade

standards.

Thus, standardization means making the quality specifications of

the grades uniform among buyers and sellers over space and

over time.



❖ Grading means the sorting of the unlike lots of the produce into

different lots according to the quality specifications laid down.

Each lot has substantially the same characteristics in so far as

quality is concerned.

❖ It is a method of dividing products into certain groups or lots in

accordance with predetermined standards. Grading follows

standardization. It is a sub-function of standardization.

Types of Grading

Grading may be done on the basis of fixed standards or variable 

standards. It is of three types:

1. Fixed Grading / Mandatory Grading: This means sorting out

of goods according to the size, quality and other characteristics

which are of fixed standards. These do not vary over time and

space.



2. Permissive / Variable Grading: The goods are graded under

this method according to standards, which vary over time. In
India, grading by this method is not permissible.

3. Centralized / Decentralized Grading: Based on the degree 
of supervision exercised by the government agencies on grading 
of various farm products, the programme can be categorized into 
centralized and decentralized grading. Under the centralized 
grading system, an authorized packer either sets up his own 
laboratory manned by qualified chemists or seeks access to an 
approved grading laboratory set up for the purpose by the state 
authorities / co-operatives / associations / private agencies. 
Grading in respect of commodities such as ghee, butter and 
vegetable oils where elaborate testing facilities are needed for 
checking purity and assessing quality has been placed under 
centralized grading system. The decentralized grading system is 
implemented by State Marketing Authorities under the  overall 
supervision and guidance of the Directorate of Marketing and 
Inspection.



Advantages of Grading;

Grading offers the following advantages to different groups of

persons:

1. Grading before sale enables farmers to get a higher price for

their produce. Grading also serves as an incentive to producers

to market the produce of better quality.

2. Grading facilitates marketing, for the size, color, qualities and

other grade designations of the product are well known to both

the parties, and there is no need on the part of the seller to give

any assurance about the quality of the product.

3. Grading widens the market for the product, for buying can take

place between the parties located at distant places on the

telephone without any inspection of the quality of the product.

4. Grading reduces the cost of marketing by minimizing the

expenses on the physical inspection of the produce, minimizing

storage loses.



5 Grading minimizing advertisement expenses and eliminating

the cost of handling and weighing at ever stage.

6. Grading helps consumers to get standard quality products at

fair prices.

7. Grading contributes to market competition and pricing

efficiency

3. Labeling (Ag Mark)

QUALITY CONTROL to ensure the confidence of consumers, it

is essential that grading is done in accordance with the

standards that have been set. For this purpose, the inspection

of the goods at regular intervals by a third party is essential.

Inspections are carried out by inspectors appointed by the

government, and not by a producer or a buyer. Regular

inspection creates confidence among the buyers. Producers,

too, know that there is someone who checks the standards of

the produce graded by them.



This avoids the temptation of adopting such malpractices in the

grading as mixing of the inferior grade produce, etc. after

laboratory tests, if the produce is below standards, the license of

the grader is cancelled and legal action is initiated against him.

Quality Control in Agricultural Products

❖ The products are graded according to the standards fixed by the

Agriculture Marketing Advisor (AMA), GOI, bear the label

“AGMARK”.

❖ AGMARK is the abbreviation of Agriculture Marketing. Is the

quality certification marks under the Central Agricultural Produce

(Grading and Marketing) Act, 1937.

❖ This label indicates that the purity and the quality of the product

on the basis of the standards that have been laid down.

❖ The labels of different colours are used to indicate the grade of the

product.



❖ The AGMARK labels are printed on the special quality paper

and issued by the Agriculture Marketing Advisor. They are

serially numbered, and the firm is required to maintain the

account of the labels in a register, which are issued to the

grader.

❖ It is a voluntary scheme. Interested traders and manufacturers

are given license to grade their products under AGMARK

quality certification mark.

❖ AGMARK label is attached to the container of the product in

such a way that it is not possible to remove the contents of the

package without tampering the AGMARK label.

❖ Each AGMARK package bears the date of the packing and date

of expiry of the product.

❖ AGMARK products are pretested &certified for the quality



 AGMARK products are of assured quality &different from

adulterated and spurious goods. If any AGMARK product

purchased by the consumer is found to be defective, the

consumer gets the product replaced or gets the money back as

per the procedure laid out.

 Certificate of AGmark Grading means a certificate in specified

Performa issued by an authorized Officer of the Directorate of

Marketing and Inspection (DMI) or a person designated by the

approved laboratory to issue the same in respect of AGmark

graded consignment which is meant for export.



Thank You

Stay Home, Stay Safe


